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Key Figures

2021 2020 %
I N S
Volume Data’ in thousands
Deliveries to customers (units) 8,882 9,305 -4.5
Vehicle sales (units) 8,576 9,157 -6.3
Production (units) 8,283 8,900 -6.9
Employees at Dec. 31 672.8 662.6 +15
Financial Data (IFRSs), € million
Sales revenue 250,200 222,884 +12.3
Operating result before special items 20,026 10,607 +88.8
Operating return on sales before special items (%) 8.0 4.8
Special items =751 -931 -19.4
Operating result 19,275 9,675 +99.2
Operating return on sales (%) 7.7 43
Earnings before tax 20,126 11,667 +72.5
Return on sales before tax (%) 8.0 5.2
Earnings after tax 15,428 8,824 +74.8
Automotive Division?
Total research and development costs 15,583 13,885 +12.2
R&D ratio (%) 7.6 7.6
Cash flows from operating activities 32,402 24,721 +31.1
Cash flows from investing activities attributable to operating activities® 23,793 18,364 +29.6
of which: capex 10,496 11,065 —5.1
capex/sales revenue (%) 5.1 6.1
Net cash flow 8,610 6,357 +35.4
Net liquidity at Dec. 31 26,685 26,796 —-0.4
Return on investment (ROI) in % 10.4 6.5
Financial Services Division
Return on equity before tax* (%) 17.3 8.8
VOLKSWAGEN AG
2021 2020 %
I S
Volume Data in thousands
Employees at Dec. 31 117.6 118.7 -0.9
Financial Data (HGB), € million
Sales revenue 70,917 67,535 +5.0
Net income for the fiscal year 4,041 6,338 -36.2
Dividends (€)
per ordinary share 7.50 4.80
per preferred share 7.56 4.86

-

subsequent statistical trends.

B wN

Earnings before tax as a percentage of average equity.

Including allocation of consolidation adjustments between the Automotive and Financial Services divisions.
Excluding acquisition and disposal of equity investments: €17,910 (17,175) million.

Volume data including the unconsolidated Chinese joint ventures. These companies are accounted for using the equity method. Prior-year deliveries updated to reflect

This version of the annual report is a translation of the German original. The German takes precedence. All figures shown in the report are rounded, so minor discrepancies may arise from

addition of these amounts. The figures from the previous fiscal year are shown in parentheses directly after the figures for the current reporting period.

Specified vehicle ranges correspond to results obtained through the Worldwide Harmonized Light vehicles Test Procedure (WLTP) on the chassis dynamometer. WLTP value ranges for
series-produced vehicles may vary depending on the equipment. The actual range will deviate in practice depending on various other factors.
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This annual report was published on the occasion of the Annual Media Conference on March 15, 2022.

This annual report contains forward-looking statements on the business development of the Volkswagen Group. These
statements are based on assumptions relating to the development of the economic, political and legal environment

in individual countries, economic regions and markets, and in particular for the automotive industry, which we have
made on the basis of the information available to us and which we consider to be realistic at the time of going to press.
The estimates given entail a degree of risk, and actual developments may differ from those forecast. Any changes in
significant parameters relating to our key sales markets, any significant shifts in exchange rates or commodities rele-
vant to the Volkswagen Group or in parts supply (especially semiconductors), or any deviations in the actual effects of
the Covid-19 pandemic from the scenario presented in this report will have a corresponding effect on the development
of our business. In addition, there may be departures from our expected business development if the assessments of
the factors influencing sustainable value enhancement and of risks and opportunities presented in this annual report
develop in a way other than we are currently expecting, or if additional risks and opportunities or other factors emerge
that affect the development of our business.
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It is with deep concern that we are currently looking to Ukraine,
to the people there, to our colleagues and our European
neighbors, who are suffering from the war. Since the start of the
fighting, the Volkswagen Group and its brands have currently
donated a total of more than 5 million euros to UNO-Fliicht-
lingshilfe (the German partner of the UN Refugee Agency) and
other aid organizations. At many of our sites, the workforce is
supporting relief efforts, and many brands are providing cars
for helpers in Eastern Europe.

We cannot yet foresee the effects on the global economy. But it
is already clear that a long war would harm not only Europe.
The international community, whose prosperity is based on
free world trade and functioning supply chains, would be set
back by decades. A return to diplomacy and conflict resolution
based on international law are indispensable.

The success of the Volkswagen Group with its 120 sites
worldwide is also closely intertwined with globalization. In
fiscal year 2021, the Covid-19 pandemic and the shortage of
semiconductors repeatedly led to production stoppages and
supply bottlenecks throughout the entire automotive industry.
As a result, we produced two million cars fewer than planned.
The fact that the Group was nevertheless able to double its
operating profit before special items to 20 billion euros
compared to the previous year is due to our resilience and the
strong demand for our vehicles, both in the conventional
combustion engine business and increasingly as electric
vehicles. The premium group with its brands Audi, Bentley,
Lamborghini and Ducati contributed disproportionately more
to the result. We are investing the generated net cash flow of
8.6 billion euros in our transformation to emission-free,

autonomous mobility. We are proposing to our shareholders a
dividend of 7.56 euros per preferred share and 7.50 euros per
ordinary share for the 2021 fiscal year.

The success of Volkswagen is the success of its 670,000
employees around the globe. Also in 2021, they achieved a great
deal. The semiconductor task force found solutions to short-
term supply bottlenecks with our suppliers and the semi-
conductor manufacturers, and our developers brought 150
technical alternatives into the cars to replace missing chips.

We also achieved a great deal strategically last year. Six years
ago, we made the decision to switch our portfolio to electric
drives. The present shows that this was the right decision. In
2021, we were market leader for electric vehicles in Europe with
a market share of around 25% and were in second place in the
USA with around 7.5%. This means that our market share for
electric vehicles is already almost twice as high as for vehicles
with combustion engines. The American climate policy is giving
us a tailwind: more than two thirds of all ID.4 buyers in the US
are new to the Volkswagen brand. In China, we delivered 93,000
electric vehicles, four times more than the previous year. By
2030, we will increase the global share of e-vehicles to 50%. The
future of buses and trucks is also electric: TRATON will contin-
ually increase investments in the electrification.

We have reached important milestones in our key markets: In
the US, the Volkswagen brand delivered 375,000 vehicles, the
best result since 2013. After years of losses, the Volkswagen
brand is profitable again in the US, as well as in Canada and
Mexico. We are hitting all the right buttons for the American
market with our Atlas family of SUVs, the Taos, Tiguan and ID.4
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— these five SUV models account for approximately 70% of US
sales. In 2021, the Volkswagen brand also turned the corner in
South America. With locally developed models such as the
Nivus and Taos, we have modernized our product portfolio in
recent years, and managed to increase our market shares and
return to profit and positive net cash flow. In China, we
continue to be very profitable. The Volkswagen brand is the
market leader with a share of almost 12%. Porsche, Bentley and
Lamborghini have achieved their best delivery results ever.

With our NEW AUTO strategy, we have set the course to make
our Group fit for the future. We are transforming ourselves
from an automobile manufacturer with fascinating brands and
excellent engineering to a vertically integrated mobility
company. Battery and charging will become our core compe-
tence and source of revenue. By founding our own company
under European law, we are bundling our battery activities and
occupying all the stages of the value chain that are critical to
success. In future, third parties will also be able to become
involved in the company — we are not ruling out an IPO.

In the world of NEW AUTO, mobility will be emission-free and
autonomous, with a high degree of customer orientation and
new sources of revenue, for example through assistance
systems or a broad range of entertainment services that can be
booked on demand.

Software is the basis for this — our software unit CARIAD is
building up the necessary competencies here. CARIAD now
employs around 5,000 experts. Thanks to the close cooperation
between CARIAD and our brands, around 56,000 customers of
our ID. models were able to update their vehicles over the air
last year. To accelerate progress in autonomous driving, we
have integrated Hella’s camera software division and are con-
tinuing to expand strategic partnerships - for example
between CARIAD and Bosch for the joint development of
software.

We are gradually expanding our range of mobility services. We
have initiated the acquisition of Europcar to add rental services
to our range. For the operation of shuttle fleets, we are con-
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tinuing to gather experience in Hamburg with MOIA after a
pandemic-related break, with the aim of having autonomous
shuttles driving through the Hanseatic city from 2025. To this
end, we are already testing autonomous driving in Munich with
the Volkswagen ID. Buzz and Argo AL

As for our headquarters in Wolfsburg, we have developed a
vision for 2030 to ensure the competitiveness of our largest
location. We are going to build a new factory for two billion
euros with faster and more efficient processes to produce
a competitive, electric and Level 4-capable car from 2026
— Project Trinity. It will bring autonomous driving to the
volume segment. We are investing 800 million euros in a new
development center, the most modern in Germany. In addition,
a leaner, more efficient headquarters will be created at the site,
which will manage the Group worldwide.

Despite many successes, 2021 was not an easy year for many
employees. I am therefore pleased that we achieved the best
score ever in the annual employee opinion survey; this score
has been rising continuously since 2018. Thank you very much
for your trust. And I would also like to thank you, dear Share-
holders, for supporting our strategy.

We are already seeing the dramatic consequences of the war in
Ukraine. The effects on our company cannot be foreseen at
present. However, in 2021, as in 2020, Volkswagen has shown
that our business is resilient despite acute global challenges
and that we are able to handle crises better than in the past. At
the same time, we will continue to consistently implement our
NEW AUTO strategy in order to play a leading role in the future
world of mobility.

Sincerely,

77

Herbert Diess

7
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In the world of NEW AUTO, mobility will be
emission-free and autonomous, with a high
degree of customer orientation and
new sources of revenue.

—Herbert Diess —
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Report of the Supervisory Board

To our Shareholders

Report of the Supervisory Board

(in accordance with section 171(2) of the AktG)

Ladies and gentlemen,

In fiscal year 2021, the work of the Supervisory Board of Volks-
wagen AG and its committees focused on the Volkswagen
Group’s strategic direction. The Supervisory Board regularly
deliberated on the Company’s position and development in
the reporting period. We supervised and supported the Board
of Management in its running of the business and advised it
on issues relating to the management of the Company in
accordance with our duties under the law, the Articles of
Association and the rules of procedure. We also observed the
relevant recommendations and suggestions of the German
Corporate Governance Code (the Code) at all times. The Super-
visory Board was directly involved in all decisions of funda-
mental importance to the Group. Additionally, we discussed
strategic considerations with the Board of Management at
regular intervals.

The Board of Management complied with its disclosure obli-
gations, which are set out in the information policy adopted
by the Supervisory Board in 2018. The Board of Management
provided us with information regularly, promptly and
comprehensively both in writing and orally, particularly on all
matters of relevance to the Company relating to its strategy,
business development and the Company’s planning and
position. This also included the risk situation and risk man-
agement. In this respect, the Board of Management also
informed the Supervisory Board of further improvements to
the risk and compliance management systems. In addition,
the Supervisory Board received information about compli-
ance and other topical issues from the Board of Management
on an ongoing basis. We received the documents relevant to
our decisions in good time for our meetings. At regular

intervals, we also received a detailed report from the Board of
Management on the current business position and the fore-
cast for the current year. Any deviations in performance from
the plans and targets previously drawn up were explained in
detail by the Board of Management, either in person or in
writing. Together with the Board of Management we analyzed
the reasons for the deviations and determined corresponding
countermeasures. In particular, the Board of Management
reported in detail and in a timely manner on the impact of the
Covid-19 pandemic and the semiconductor supply situation
and explained the measures that had been taken.

In addition, the Chair of the Supervisory Board consulted with
the Chair of the Board of Management at regular intervals
between meetings to discuss important current issues. These
included the Group’s strategy and planning, its business
development, and the risk situation and risk management,
including integrity and compliance issues in the Volkswagen
Group. Within reason, the Chair of the Supervisory Board
discussed Supervisory Board-specific topics with investors
and, in consultation with the Board of Management, also non-
Supervisory Board-specific topics. Governance issues were one
focus of the discussions. The Chair of the Supervisory Board
informed the Supervisory Board of such discussions after they
had taken place.

The Supervisory Board held a total of ten meetings in fiscal
year 2021. The average attendance rate was 89.7%. In addition,
resolutions on particularly urgent matters were adopted in
writing or by using electronic communications media. The
challenges and restrictions resulting from the Covid-19
pandemic again necessitated additional flexibility for the
meetings of the Supervisory Board in fiscal year 2021. More-
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over, the pandemic entailed travel and contact restrictions,
especially for those members of the Supervisory Board who
live outside Germany, and made additional demands of those
members of the Supervisory Board who also hold special roles
in industry and politics. Nevertheless, all members of the
Supervisory Board except for Dr. Al Abdulla attended over half
of the meetings of the Supervisory Board and the committees
of which they are members. Supervisory Board members who
could not attend a meeting were able to engage with the
meeting topics using the preparatory documents.

COMMITTEE ACTIVITIES
In order to discharge the duties entrusted to it, the Supervisory
Board has established four committees: the Executive Com-
mittee, the Nomination Committee, the Mediation Commit-
tee established in accordance with section 27(3) of the Mit-
bestimmungsgesetz (MitbestG — German Codetermination Act)
and the Audit Committee. The Executive Committee is com-
prised of four shareholder representatives and four employee
representatives. The shareholder representatives on the Exec-
utive Committee make up the Nomination Committee. The
Audit Committee and the Mediation Committee are each com-
posed of two shareholder representatives and two employee
representatives. The members of these committees as of
December 31, 2021 are stated in the Group Corporate Gover-
nance Declaration.

The Executive Committee met twelve times in the reporting
period. At its meetings, the Executive Committee meticulously
prepared the resolutions of the Supervisory Board, discussed
the composition of the Board of Management and took
decisions on matters such as contractual issues concerning
the Board of Management other than remuneration, and
consent to ancillary activities by members of the Board of
Management.

The Nomination Committee is responsible for proposing
suitable candidates for the Supervisory Board to recommend
for election to the Annual General Meeting. This committee
met on one occasion in 2021.

During the reporting year, the Mediation Committee estab-
lished in accordance with section 27(3) MitbestG was not
required to convene formally in the exercise of its statutory
duties. However, in October 2021, the Supervisory Board
entrusted the Mediation Committee with the additional task
of developing a proposal for the future structure of areas of
responsibility within the Board of Management and possible

Report of the Supervisory Board

changes to the composition of the Board of Management. To
this end, the Mediation Committee established in accordance
with section 27(3) MitbestG met six times during the
reporting year.

The Audit Committee held four meetings in 2021. It focused
on the annual and consolidated financial statements, the Risk
Management System including the effectiveness of the
Internal Control System and the Internal Audit System, and the
work performed by the Company’s Compliance organization.
In addition, the Audit Committee concerned itself with the
Volkswagen Group’s quarterly reports and the half-yearly
financial report, as well as with current issues, the supervision
of financial reporting and the financial reporting process, and
the examination thereof by the auditors.

A further committee formed by the Supervisory Board is the
Special Diesel Engine Committee, which was in existence from
October 2015 to December 2021. Comprised of three share-
holder representatives and three employee representatives,
the Special Diesel Engine Committee was responsible for sup-
porting the investigations in connection with the manipu-
lation of emissions figures for Volkswagen Group diesel
engines and preparing Supervisory Board resolutions for nec-
essary measures at Supervisory Board level. To this end, the
Special Diesel Engine Committee was provided with regular
information by the Board of Management. The Chair of the
Special Diesel Engine Committee reported regularly on the
Committee’s work to the Supervisory Board. The tasks of the
Special Diesel Engine Committee were essentially completed
by the end of December 2021: the Supervisory Board has
completed its investigations into the diesel issue as far as the
civil liability of the members of the boards are concerned. In
light of this situation, the Supervisory Board dissolved the
Special Diesel Engine Committee with effect from the end of
December 31, 2021. Any measures connected with the diesel
issue to be addressed in the future will be discussed directly by
the full Supervisory Board and prepared by the Executive
Committee. The Board of Management will also report to the
Executive Committee or to the full Supervisory Board on
current developments in connection with the diesel issue in
future. In 2021, the Special Diesel Engine Committee met on
two occasions to discuss, among other things, a report from
the Board of Management on the state of affairs with respect
to the diesel issue as well as the latest developments in the
consumer action for model declaratory judgment brought by
the Verbraucherzentrale Bundesverband (Federation of Con-
sumer Organizations) and in various other legal proceedings.

11
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Hans Dieter Potsch

Furthermore, the shareholder and employee representatives
generally met for separate preliminary discussions before
each of the Supervisory Board meetings.

In connection with their seat on the Supervisory Board,
members of the Supervisory Board receive support from the
Company upon induction as well as with respect to education
and training; the Company particularly supports the organi-
zation of seminars and bears the costs thereof. During the
reporting year, for example, the members of the Supervisory
Board participated in training on the amendments to the
Finanzmarktstabilisierungsgesetz (German Financial Market
Stabilization Act), on amendments to the remuneration report
in accordance with the Gesetz zur Umsetzung der Aktiondrs-
rechte-Richtlinie (German Act Implementing the Shareholders
Rights Directive) and on developments in the field of
sustainability reporting. In addition, the members of the Audit
Committee received training on selected accounting issues
and regulatory developments. Supervisory Board members
appointed for the first time are also provided with a detailed
introduction to topics that apply specifically to the
Supervisory Board of Volkswagen AG.

TOPICS DISCUSSED BY THE SUPERVISORY BOARD
The first Supervisory Board meeting of the reporting year took
place on February 26, 2021. Following a detailed examination,
we approved the consolidated financial statements and the
annual financial statements of Volkswagen AG for 2020 pre-
pared by the Board of Management. We examined the com-
bined management report, the combined separate nonfinan-
cial report for 2020 and the precautionary Report by the Board
of Management on Relationships of Volkswagen AG with
Affiliated Companies in accordance with section 312 of the
AktG (dependent company report). Upon completion of our
examination of the dependent company report, we came to
the conclusion that there were no objections to be raised to the
concluding declaration by the Board of Management in the
dependent company report. Other agenda items included the
current state of affairs with respect to the diesel issue and
financing measures at the Volkswagen Group. We also dis-
cussed the establishment of joint ventures by Bugatti and
Rimac to develop, manufacture and sell hyper sports cars, and
by Sitech and Brose to develop and manufacture complete seat
units, seat structures and components, and solutions for the
vehicle interior.
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At the next meeting of the Supervisory Board, which was held
from March 24 to 26, 2021, including breaks, we focused on
the report concerning the liability of members of the Board of
Management of Volkswagen AG in connection with the diesel
issue and on the resolution concerning the possible assertion
of claims against members of the Board of Management.

On May 8, 2021, the Supervisory Board met to discuss, in
particular, the merger squeeze-out at MAN SE.

The agenda of the Supervisory Board meeting on June 5, 2021,
included discussion of the composition of the Board of Man-
agement and Supervisory Board of Volkswagen AG, the con-
clusion of liability settlements with former members of the
Board of Management, the conclusion of a coverage settle-
ment with the D&O insurers in connection with the diesel
issue, and also the agenda for the 61st Annual General Meeting
of Volkswagen AG, especially the resolutions proposed by the
Supervisory Board.

Report of the Supervisory Board

The Supervisory Board convened for its next meeting on July 9,
2021. As well as discussing the composition of the Board of
Management of Volkswagen AG, we concerned ourselves par-
ticularly with the new Group strategy, NEW AUTO.

The next meeting of the Supervisory Board took place
following the Annual General Meeting of Volkswagen AG on
July 22,2021; we discussed the composition of the Supervisory
Board of Volkswagen AG and analyzed the Annual General
Meeting.

At the meeting of the Supervisory Board on July 28, 2021, we
discussed the takeover offer for the shares of Europcar Mobil-
ity Group S.A.

The following table shows the number of meetings of the full Board and the committees as well as the individual participation

of the members of the Supervisory Board in 2021:

Meetings of the full

Supervisory Board Meetings of the Committees

Hans Dieter P6tsch 9 out of 10 18 out of 19
Jorg Hofmann 9 out of 10 18 out of 18
Dr. Hussain Ali Al Abdulla 4 out of 10 -
Dr. Hessa Sultan Al Jaber 6 out of 10 -
Dr. Bernd Althusmann 9 out of 10 0 out of 2
Kai Bliesener (until March 31, 2021) 2 out of 2 -
Matias Carnero Sojo (since April 1,2021) 7outof 8 -
Daniela Cavallo (since May 11, 2021) 7outof 7 15 out of 15
Dr. Hans-Peter Fischer 10 out of 10 -
Marianne Hei 10 out of 10 4outof4
Ulrike Jakob 10 out of 10 -
Dr. Louise Kiesling 8 out of 10 -
Peter Mosch 10 out of 10 16 out of 16
Bertina Murkovic 10 out of 10 14 out of 14
Bernd Osterloh (until April 30, 2021) 2 out of 2 5out of 5
Dr. Hans Michel Piéch 10 out of 10 13 outof 13
Dr. Ferdinand Oliver Porsche 10 out of 10 6 out of 6
Dr. Wolfgang Porsche 9 out of 10 14 out of 15
Jens Rothe (since October 22, 2021) 2 out of 2 -
Conny Schénhardt 10 out of 10 4outof4
Athanasios Stimoniaris (until August 31, 2021) 6 outof 7 -
Stephan Weil 6 out of 10 18 out of 19
Werner Weresch 9 out of 10 -

13
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Report of the Supervisory Board

The meeting of the Supervisory Board on September 24, 2021
focused particularly on strategic issues.

At its meeting on October 27, 2021, the Supervisory Board
prepared the resolution for investment and financial planning
for the period from 2022 to 2026.

On December 9, 2021, at the last meeting of the Supervisory
Board for the reporting year, we discussed the composition of
the Board of Management of Volkswagen AG. We also held in-
depth discussions on the Volkswagen Group’s investment and
financial planning for the period from 2022 to 2026. Another
agenda item for the meeting was the current state of affairs
with respect to the diesel issue. We also submitted the annual
declaration of conformity with the Code together with the
Board of Management, amended the diversity concept for the
Board of Management, and approved the decision taken by the
Board of Management that, in light of the specific circum-
stances of the pandemic, the Annual General Meeting in 2022
should be held as an online event.

In the reporting period, we voted in writing on matters such as
elections to committees, the request for the court appoint-
ment of Ernst & Young GmbH Wirtschaftspriifungsgesell-
schaft (EY) as the auditor for the half-yearly financial report,
necessitated by the postponement of the Annual General
Meeting for 2021 to July 2021, and consent to ancillary activi-
ties by members of the Board of Management.

CONFLICTS OF INTEREST
Mr. Hans Dieter Pétsch was a member of the Board of Man-
agement of Volkswagen AG until October 2015. His move to
the Supervisory Board had already been planned irrespective
of the diesel issue. In order to avoid conceivable conflicts of
interest, Mr. Potsch generally left the meeting room prior to
discussions and resolutions adopted by the Supervisory Board
that might relate to his conduct in connection with the diesel
issue. For this reason, Mr. Potsch did not participate in the
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meeting of the Supervisory Board from March 24 to 26, 2021,
at which we discussed the report concerning the liability of
members of the Board of Management of Volkswagen AG in
connection with the diesel issue and the resolution con-
cerning the possible assertion of claims against members of
the Board of Management. Mr. Potsch also left the room
during the meeting of the Supervisory Board on June 5, 2021,
when additional information was provided on this topic and,
in particular, when the resolution was taken concerning the
agenda for the 61° Annual General Meeting of Volkswagen AG
and the resolutions proposed by the Supervisory Board.

No other conflicts of interest were reported or were discernible
in the reporting period.

CORPORATE GOVERNANCE AND DECLARATION OF CONFORMITY
The Supervisory Board meeting on December 9, 2021 focused
on the implementation of the recommendations and sug-
gestions of the Code in the Volkswagen Group. We discussed
the Code’s guidance in detail and issued the annual decla-
ration of conformity with the recommendations of the Code
in accordance with section 161 of the AktG together with the
Board of Management.

The joint declarations of conformity by the Board of Man-
agement and the Supervisory Board are permanently available
at www.volkswagenag.com/en/InvestorRelations/corporate-
governance/declaration-of-conformity.html. Additional infor-
mation on the implementation of the recommendations and
suggestions of the Code can be found in the Group Corporate
Governance Declaration.

In 2020, the Audit Committee agreed a suitable procedure with
the Board of Management for ongoing monitoring of the
Volkswagen Group’s related-party transactions. No disclosures
or approval decisions on the part of the Supervisory Board
were required for related-party transactions under statutory
provisions in the reporting year.



To our Shareholders

MEMBERS OF THE SUPERVISORY BOARD AND
BOARD OF MANAGEMENT

Mr. Kai Bliesener, Head of Vehicle Construction, and Auto-
motive and Supplier Industry Coordinator at IG Metall, stepped
down from the Volkswagen AG Supervisory Board effective
March 31, 2021. Mr. Bliesener had been a member of the
Supervisory Board since June 20, 2020. The court appointed
Mr. Matias Carnero Sojo, Chair of the General Works Council of
SEAT, to replace him with effect from April 1, 2021.

Effective May 11, 2021, Ms. Daniela Cavallo was appointed by
the court as a replacement member of the Volkswagen AG
Supervisory Board. Moreover, the Supervisory Board elected
her as a member of the Executive Committee on May 18, 2021.
Ms. Cavallo has been the Chair of the General and Group Works
Councils of Volkswagen AG since the end of April 2021. She
succeeds Mr. Bernd Osterloh as a member of the Supervisory
Board and Executive Committee of Volkswagen AG, who
resigned his post with effect from April 30, 2021.

The terms of office of Dr. Louise Kiesling and Mr. Hans Dieter
Potsch as members of the Volkswagen AG Supervisory Board
duly ended at the close of the 61°* Annual General Meeting.
The Annual General Meeting elected both for a further full
term of office as shareholder representatives on the Super-
visory Board. On July 22, 2021, the Supervisory Board of Volks-
wagen AG reelected Mr. Hans Dieter Potsch as its Chair and
Mr. Jorg Hofmann as its Deputy Chair.

Mr. Athanasios Stimoniaris, former Chair of the Group Works
Council of TRATON SE, resigned from his post as a member of
the Volkswagen AG Supervisory Board with effect from August
31. Mr. Stimoniaris had been a member of the Supervisory
Board since 2015. Mr. Jens Rothe, Chair of the General Works
Council of Volkswagen Sachsen GmbH, was appointed by the
court to replace him with effect from October 22, 2021.

In December 2020, the Supervisory Board of Volkswagen AG
decided to split up the responsibility for Components and
Procurement from January 1, 2021, replacing it with two new
Board positions: Purchasing and Technology. Effective Jan-
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uary 1, 2021, the Supervisory Board appointed Mr. Murat
Aksel, previously Board member for Procurement at the
Volkswagen Passenger Cars brand, and Mr. Thomas Schmall-
von Westerholt, previously Board member for Components at
the Volkswagen Passenger Cars brand, as new members of the
Board of Management. Mr. Aksel took over responsibility for
Purchasing, while Mr. Schmall-von Westerholt became the
Board member responsible for Technology.

Dr. Arno Antlitz, previously member of the Board of Man-
agement of AUDI AG for Finance and Legal Affairs, took over as
the Volkswagen AG Board of Management member respon-
sible for Finance and IT effective April 1, 2021. He succeeded
Mr. Frank Witter, who left the Company at his own request
effective March 31, 2021. With effect from July 1, 2021, the
Finance and IT Board position was divided into two separate
Board positions: Finance and IT. Dr. Antlitz was assigned
responsibility for Finance, and also held interim responsibility
for IT until the appointment of a further member of the Board
of Management.

The Supervisory Board resolved in December 2021 to increase
the number of members on the Group Board of Management
and to reorganize the structure and functions of the Board in
this context. A new Board division - Volkswagen Passenger
Cars — was established as of January 1, 2022, managed by
Mr. Ralf Brandstdtter with effect from the same date. Moreover,
a new Board division — Group Sales — was established as of
February 1, managed by Ms. Hildegard Wortmann with effect
from the same date. Ms. Hiltrud Werner's term of office on the
Volkswagen AG Board of Management came to an end on
January 31, 2022. Responsibility for the Integrity and Legal
Affairs division, which she had led, passed to Dr. Manfred Doss
with effect from February 1, 2022. Also with effect from
February 1, 2022, Ms. Hauke Stars assumed responsibility for
the IT Board position, which had been held during the interim
by Dr. Antlitz.

Our sincere thanks go to all of the departing members of the
Supervisory Board and the Board of Management for their
work.

15



16

Report of the Supervisory Board

AUDIT OF THE ANNUAL AND CONSOLIDATED FINANCIAL
STATEMENTS

In line with our proposal, the Annual General Meeting of
Volkswagen AG on July 22, 2021 elected Ernst & Young GmbH
Wirtschaftspriifungsgesellschaft (EY) as auditors and Group
auditors for fiscal year 2021. The auditors audited the annual
financial statements of Volkswagen AG, the consolidated
financial statements of the Volkswagen Group and the com-
bined management report and issued unqualified audit
reports in each case.

The Supervisory Board also commissioned EY to conduct an
external limited assurance review of the content of the
combined separate nonfinancial report for 2021.

In addition, the auditors analyzed the Risk Management
System and the Internal Control System, concluding that the
Board of Management had taken the measures required by
section 91(2) of the AktG to ensure early detection of any risks
endangering the continued existence of the Company. The
Report on Relationships of Volkswagen AG with Affiliated
Companies in accordance with section 312 of the AktG
(dependent company report) for the period from January 1 to
December 31, 2021 submitted by the Board of Management
was also audited by the auditors, who issued the following
opinion: “In our opinion and in accordance with our statutory
audit, we certify that the factual disclosures provided in the
report are correct and that the Company’s consideration
concerning legal transactions referred to in the report was not
unduly high.”

The members of the Audit Committee and the members of the
Supervisory Board were provided with the documentation

To our Shareholders

relating to the annual and consolidated financial statements,
including the dependent company report, the documentation
relating to the combined management report, and also the
audit reports prepared by the auditors and the report from EY
on the external audit of the content of the combined separate
nonfinancial report for 2021 in good time for their meetings
both on March 11, 2022. The auditors reported extensively at
both meetings on the material findings of their audit and were
available to provide additional information. The Chair of the
Audit Committee was also in close contact with the auditors,
including between the meetings and during preparation for
the Audit Committee meetings.

Taking into consideration the audit reports and the discussion
with the auditors, and based on its own conclusions, the Audit
Committee prepared the documents for the Supervisory Board’s
examination of the consolidated financial statements, the
annual financial statements of Volkswagen AG, the combined
management report, the dependent company report and the
combined separate nonfinancial report for 2021, and reported
on these at the Supervisory Board meeting on March 11, 2022.
Following this, the Audit Committee recommended that the
Supervisory Board approve the annual and consolidated
financial statements. We examined the documents in depth in
the knowledge and on the basis of the report by the Audit
Committee and the audit report, as well as in talks and dis-
cussions with the auditors. We came to the conclusion that the
documents are due and proper and that the assessment of the
position of the Company and the Group presented by the
Board of Management in the combined management report
corresponds to the assessment by the Supervisory Board.



To our Shareholders

We therefore concurred with the auditors’ findings and
approved the annual financial statements and the consoli-
dated financial statements prepared by the Board of Man-
agement at our meeting on March 11, 2022, which the auditors
also attended for the agenda items relating to the annual and
consolidated financial statements, the dependent company
report and the combined management report. The annual
financial statements are thus adopted. Upon completion of
our examination of the dependent company report, there are
no objections to be raised to the concluding declaration by the
Board of Management in the dependent company report. We
reviewed the proposal on the appropriation of net profit
submitted by the Board of Management, taking into account
in particular the interests of the Company and its shareholders,
and endorsed the proposal. EY conducted an external audit of
the content in the combined separate nonfinancial report for
2021 to attain limited assurance and issued an unqualified
report. At our meeting on March 11, 2022, EY also took part in
the discussions on the agenda items relating to the combined
separate nonfinancial report for 2021. Upon completion of its
own independent examination of the combined separate
nonfinancial report for 2021, the Supervisory Board did not
have any objections. We also resolved that, together with the
Board of Management, we would prepare the remuneration
report for fiscal year 2021. The Executive Committee prepared
the resolution of the Supervisory Board concerning the

Report of the Supervisory Board

preparation of the remuneration report. As well as reviewing
whether the remuneration report contained all the disclosures
required by law, EY went beyond statutory requirements to
audit its content and issued an unqualified report.

We would like to offer our thanks and particular appreciation
to the Board of Management, the Works Council, the manage-
ment teams and all the employees of Volkswagen AG and its
affiliated companies for their work in 2021. In the face of the
major challenges which are still resulting from the Covid-19
pandemic on the one hand, and the difficult supply situation
for certain raw materials and components on the other, they
all displayed a high level of personal commitment and
responsibility in contributing to what was nevertheless a
successful year for the Volkswagen Group.

Wolfsburg, March 11, 2022

KD lw

Hans Dieter Pétsch
Chair of the Supervisory Board
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Brands and Business Fields

Brands and Business Fields

The Volkswagen Group faced challenges in fiscal year 2021 due to the
Covid-19 pandemic and the limited vehicle availability as a result of the
semiconductor shortage.

GROUP STRUCTURE

The Volkswagen Group consists of two divisions: the Automotive Division and the Financial Services Division.
The Automotive Division comprises the Passenger Cars, Commercial Vehicles and Power Engineering business
areas. Activities of the Automotive Division comprise in particular the development of vehicles, engines and
vehicle software, and the production and sale of passenger cars, light commercial vehicles, trucks, buses and
motorcycles, as well as businesses for genuine parts, large-bore diesel engines, turbomachinery and propulsion
components. Mobility solutions are gradually being added to the range. The Ducati brand is allocated to the
Audi brand and thus to the Passenger Cars Business Area. Navistar has supplemented the brands in the
Commercial Vehicles Business Area since July 1, 2021. The Financial Services Division’s activities comprise
dealer and customer financing, vehicle leasing, direct banking and insurance activities, fleet management and
mobility services.

VOLKSWAGEN GROUP REPORTING STRUCTURE

AUTOMOTIVE FINANCIAL SERVICES
DIVISION DIVISION

Passenger Cars Business Area Commercial Vehicles Business Area Power Engineering Business Area Dealer and customer financing
Volkswagen Passenger Cars Scania Vehicles and Services Power Engineering Leasing
SKODA MAN Commercial Vehicles Direct bank
SEAT Navistar Insurance
Volkswagen Commercial Vehicles Fleet management
Audi Mobility services
Bentley

Porsche Automotive
Others
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Brands and Business Fields

In this chapter, we present the key volume and financial data relating to the Group brands and to Volkswagen
Financial Services. In light of the considerable importance of the development of business in the world’s largest
single market for the Volkswagen Group, we also report on business developments and the results of our
activities in China in this chapter.

The production figures and deliveries to customers are differentiated by vehicle brands and their models
that carry the corresponding brand logo. Unit sales figures contain vehicles sold by respective brand com-
panies, including models of other Group brands. In some cases, there are marked differences between delivery
figures and unit sales as a result of our business development in China.

KEY FIGURES BY MARKET
The Covid-19 pandemic and the limited vehicle availability due to the semiconductor shortage had a negative
impact on business at the Volkswagen Group and its brands in 2021. In the reporting year, the Volkswagen
Group generated an operating result before special items of €20.0 (10.6) billion. Special items resulting from the
diesel issue weighed on operating result in the amount of €-0.8 (-0.9) billion.

The Volkswagen Group’s unit sales in the reporting year stood at 8.6 (9.2) million vehicles. Sales revenue
increased by 12.3% to €250.2 billion due to mix-related factors.

In the Europe/Other markets region, unit sales decreased by 5.2% year-on-year to 3.7 million vehicles. How-
ever, positive mix effects helped to lift sales revenue to €145.6 (133.5) billion. Exchange rate movements had a
negative effect.

In the North American markets, unit sales in the reporting period were 8.2% up on the prior-year figure at
805 thousand vehicles. Due in particular to higher volumes and mix effects, as well as the consolidation of
Navistar as from July 1, 2021, sales revenue rose to €45.3 (36.8) billion, more than compensating for the unfa-
vorable exchange rate trends.

We lifted our unit sales on markets in the South America region to 503 thousand vehicles in 2021, an
increase of 6.8% compared with 2020. As a result, sales revenue climbed by 27.9% to €11.0 billion. Exchange rate
movements had a negative effect.

In the Asia-Pacific region, the Volkswagen Group’s unit sales — including the Chinese joint ventures — fell to
3.5 (4.0) million vehicles in the reporting year. Driven by mix and exchange rate effects, sales revenue rose to
€48.7 (44.3) billion. This figure does not include the sales revenue of our equity-accounted Chinese joint
ventures.

Hedging transactions relating to sales revenue in foreign currency had a negative impact of €386 (345) mil-
lion on the sales revenue of the Volkswagen Group in the reporting year.

Divisions
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KEY FIGURES BY BRAND AND BUSINESS FIELD

Brands and Business Fields

VEHICLE SALES

SALES REVENUE

OPERATING RESULT

Thousand vehicles/€ million 2021 2020 2021 2020 2021 2020
IEEEa——" S N S S E—

Volkswagen Passenger Cars 2,719 2,835 76,127 71,076 2,503 454
SKODA 784 849 17,743 17,081 1,083 756
SEAT 494 484 9,614 9,198 -233 -339
Volkswagen Commercial Vehicles 326 345 9,909 9,358 73 —-454
Audi 1,009 1,017 53,068 49,973 5,546 2,739
Bentley 15 11 2,845 2,049 389 20
Porsche Automotive! 297 265 30,289 26,086 5,006 4,021
Scania Vehicles and Services? 91 73 13,927 11,521 903 748
MAN Commercial Vehicles 151 118 13,000 10,838 -276 -631
At equity accounted companies in China® 3,042 3,577 - - - -
Power Engineering* - - 3,278 3,640 179 -268
Volkswagen Financial Services - - 41,662 38,637 5,672 2,803
Other® -353 —418 -21,263 -26,573 -818 759
Volkswagen Group before special items N N N N 20,026 10,607
Special items - - - - =751 -931
Volkswagen Group 8,576 9,157 250,200 222,884 19,275 9,675
Automotive Division® 8,576 9,157 206,237 182,106 13,230 6,664
of which: Passenger Cars Business Area 8,303 8,965 172,868 156,311 13,051 7,224
Commercial Vehicles Business Area 273 191 30,092 22,156 134 -79

Power Engineering Business Area - - 3,278 3,640 45 —482

Financial Services Division - - 43,963 40,778 6,045 3,012

w N R

These Chinese companies recorded a proportionate operating result of €3,026 (3,602) million.

»

Prior-year figure includes the business of Renk.

w1

Porsche (including Financial Services): sales revenue €33,138 (28,695) million, operating result before special items €5,286 (4,176) million.
Scania (including Financial Services): sales revenue €14,400 (11,950) million, operating result €1,119 (855) million.
The sales revenues and operating results of the joint venture companies in China are not included in the figures for the Group.

In operating result, mainly intragroup items recognized in profit or loss, in particular from the elimination of intercompany profits; the figure includes

depreciation and amortization of identifiable assets as part of purchase price allocation, as well as companies not allocated to the brands. Includes Navistar from

July 1,2021.

6 Including allocation of consolidation adjustments between the Automotive and Financial Services divisions.

KEY FIGURES BY MARKET

VEHICLE SALES

SALES REVENUE

Thousand vehicles/€ million 2021 2020 2021 2020

-
Europe/Other Markets 3,727 3,929 145,570 133,499
North America 805 744 45,305 36,810
South America 503 471 11,039 8,632
Asia-Pacifict 3,540 4,012 48,672 44,288
Hedges on sales revenue - - —-386 —345
Volkswagen Group® 8,576 9,157 250,200 222,884

1 The sales revenue of the joint venture companies in China is not included in the figures for the Group and the Asia-Pacific market.
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Volkswagen Passenger Cars

In the 2021 fiscal year, Volkswagen Passenger Cars celebrated the market debut of the
ID.4, the brand’s first all-electric SUV. The ID. family gained a new member with the
ID.5, a modern symbiosis of SUV and coupé.

BUSINESS DEVELOPMENT

The Volkswagen Passenger Cars brand aims to move people. The centerpiece of the ACCELERATE 2030 strategy is
a global initiative through which the brand aspires to transform itself into a technology and software business
focused on customer needs.

In fiscal year 2021, the Volkswagen Passenger Cars brand launched the ID.4, the first all-electric SUV in the
ID. family. Athletic proportions, a sleek design and a sculptured rear are the hallmarks of its exterior and give
the all-rounder excellent aerodynamics. The impressive interior has generous space, puristic design, intuitive
controls and sustainable upholstery materials. The recognition as “World Car of the Year 2021” underlines the
brand’s ambition to combine performance and everyday practicality with the ID.4. The ID.4 is currently built
and sold in the core markets of Europe and China. This will be extended in future to include the United States.
The ID.4 CROZZ, ID.4 X and ID.4 GTX are derivatives of the base model. In late autumn of the reporting year,
Volkswagen Passenger Cars presented another model belonging to the ID. family. The new ID.5 is impressive
with a its futuristic form that combines the strengths of an SUV with the aerodynamic silhouette of a coupé,
creating a modern symbiosis of the two. The popular Golf family celebrated the 45th anniversary of the
Golf GTI in the reporting year. To mark the anniversary of the sporty icon, the Volkswagen Passenger Cars brand
presented the special-edition Golf GTI “Clubsport 45”. The exclusive anniversary model has 221 kW (300 PS) of
power and pays homage to the first Golf GTI with its special GTI features.

The Volkswagen Passenger Cars brand delivered 4.9 million vehicles worldwide in fiscal year 2021. The
decline of 8.1% was due chiefly to the limited vehicle availability as a result of the semiconductor shortage. In
the USA, sales increased by 15.1%.

The Volkswagen Passenger Cars brand sold 2.7 (2.8) million vehicles in the reporting year. There was strong
demand for the T-Roc, T-Cross and Atlas models, and the ID.3 and ID.4 models were also very popular. The
difference between deliveries and unit sales is due mainly to the fact that the vehicle-producing joint ventures
in China are not attributed to the companies in the Volkswagen Passenger Cars brand.

The Volkswagen Passenger Cars brand produced 4.6 (5.1) million vehicles worldwide in 2021. In May 2021,
Volkswagen Slovakia — consisting of the sites in Bratislava, Martin and Stupava — celebrated its 30" anniversary.
The multi-brand plant in Bratislava currently produces eight models for five Group brands under one roof.

SALES REVENUE AND EARNINGS

The Volkswagen Passenger Cars brand increased its sales revenue by 7.1% year-on-year to €76.1 billion in 2021.
The operating result before special items was influenced by margin-related factors and stood at €2.5 (0.5) bil-
lion. This was higher than the previous year’s figure, which was particularly affected by the pandemic. Upfront
expenditure for new products and technologies increased. The operating return on sales before special items
amounted to 3.3 (0.6)%. The diesel issue gave rise to special items of €-0.7(-0.8) billion.

30 years

Volkswagen Slovakia

Divisions



Divisions Volkswagen Passenger Cars
PRODUCTION VOLKSWAGEN PASSENGER CARS BRAND
Units 2021 2020 2021 2020 %
I I S
Tiguan 598,656 754,276  Deliveries (thousand units) 4,897 5,328 -8.1
Polo/Virtus/Nivus/Taigo 453,479 467,765  Vehicle sales 2,719 2,835 -4.1
Lavida 394,222 416,209  Production 4,575 5,081 -9.9
Passat/Magotan 379,614 477,892 Sales revenue (€ million) 76,127 71,076 +7.1
Jetta/Sagitar 295,490 422,908  Operating result before
T-Cross/Tacqua/Taigun 295,101 285,824 special items 2,503 454 X
T-Roc 282,748 285,299 Operating return on sales (%) 33 0.6
Golf 267,352 408,528
Bora 242,022 329,263
Tharu/Taos 206,789 149,781
Atlas/Teramont 180,873 178,954
JETTA 157,157 165,681
Santana 138,232 174,966
ID.4 134,319 6,487
Gol 131,129 117,471
up! 75,616 59,786
ID.3 73,738 64,259
Lamando 58,551 65,730
Arteon/CC 42,508 55,899
Saveiro 40,212 41,146
Touareg 34,957 41,136
Touran 30,603 56,833
ID.6 20,461 -
Fox/Suran 18,162 12,184
Sharan/Viloran 16,806 32,142
Phideon 6,618 10,344
4,575,415 5,080,763

ID.5

DELIVERIES BY MARKET
in percent

Europe/Other Markets 29.2%
North America 10.8%

Asia-Pacific 52.2%

FURTHER INFORMATION www.volkswagen.com

23



24

SKODA

SKODA

SKODA presented the fourth generation of its popular Fabia model in 2021,
which is now based on the Modular Transverse Toolkit for the first time. With the
Kushaq SUV, the Czech brand also launched its India 2.0 market offensive.

BUSINESS DEVELOPMENT

The SKODA models are synonymous with smart understatement, featuring a superior spacious interior, the
highest standards of functionality, excellent value for money and a distinctive design. Added to that are a
number of “Simply Clever” ideas and new digital services, all aimed at making customers’ lives easier.

In fiscal year 2021, SKODA presented the fourth generation of the Fabia, which is now based on the Volks-
wagen Group’s Modular Transverse Toolkit for the first time. The successful small car is even more dynamic
and grown-up than its predecessor, boasting proportions and lines that stir the emotions. With its generous
space and ergonomic controls, every part of the interior has been designed with the passenger in mind. New
infotainment functions and numerous safety and assistance systems round off the vehicle concept. SKODA is
regearing itself in the Indian market and presented the first model in its India 2.0 brand offensive in the
reporting year: the SKODA Kushaq. The model name is derived from the Sanskrit language and roughly trans-
lates as “king”. The SUV combines the Czech brand’s typical qualities with the preferences of Indian customers:
with an attractive design and excellent functionality, paired with SKODA’s “Simply Clever” ideas, the Kushaq is a
quintessential SKODA SUV. The interior combines SKODA's classic SUV design with Indian applications.

The SKODA brand delivered 0.9 (1.0) million vehicles worldwide in the reporting period. Sales increased
year-on-year in France (+1.5%) and Spain (+19.2%) and more than doubled in India.

SKODA sold 0.8 (0.8) million vehicles in the past fiscal year. There was strong demand for the Kamiq and
Karoq SUVs, and the new Enyaq iV was also very popular with customers. The difference between figures for
deliveries and unit sales is due mainly to the fact that the vehicle-producing joint ventures in China are not
attributed to SKODA brand companies.

SKODA produced 0.8 million vehicles worldwide in fiscal year 2021, a decrease of 14.8% versus 2020. The
main plant in Mladd Boleslav celebrated a special milestone in the reporting year: 15 million vehicles have been
manufactured there since automotive production began in 1905.

SALES REVENUE AND EARNINGS

Despite lower unit sales, the SKODA brand increased sales revenue by 3.9% to €17.7 billion in fiscal year 2021. In
particular, positive margin and exchange rate effects as well as lower excess CO, emissions premiums raised the
operating result to €1.1 (0.8) billion. The operating return on sales amounted to 6.1%, contrasting with 4.4% in
the previous year.

15 million

Vehicles manufactured at the Mlada Boleslav plant
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PRODUCTION SKODA BRAND
Units 2021 2020 2021 2020 %

I I S
Rapid/Scala 193,045 219,401  Deliveries (thousand units) 878 1,005 -12.6
Octavia 172,077 233,902  Vehicle sales 784 849 -7.7
Karog/Kamiq 127,470 172,999 Production 802 941 -14.8
Fabia 94,105 100,425  Sales revenue (€ million) 17,743 17,081 +3.9
Kodiaq 88,505 117,825  Operating result 1,083 756 +43.2
Superb 57,720 80,880  Operating return on sales (%) 6.1 4.4
Enyaq iV 49,811 939
Kushagq 16,291 -
Citigo 2,886 14,482

801,910 940,853

°
DELIVERIES BY MARKET
a ]_a in percent

Europe/Other Markets 86.8%
North America  0.0%

’ Asia-Pacific 13.0%

BB FURTHERINFORMATION www.skoda-auto.com
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SEAT

S

SEAT | cuPRrRA

SEAT is a company with two brands: SEAT and CUPRA. In 2021, the automotive
manufacturer took the next step on the road to e-mobility and launched
the all-electric CUPRA Born.

BUSINESS DEVELOPMENT
CUPRA is the unconventional challenger brand that brings together emotion, electrification and performance
to inspire the world from Barcelona. The range of vehicles is based on a contemporary interpretation of perfor-
mance and design. In 2021, the brand brought its first fully electric vehicle to market. The CUPRA Born, which
has garnered important awards and positive reviews across Europe, marks the start of a new era. Based on the
Volkswagen Group’s MEB platform, it has a maximum range of up to 540 km. The model is available in two
powertrain variants: 110 kW (150 PS) and 150 kW (204 PS). The latter comes with an e-Boost performance
option that can increase the power output to 170 kW (231 PS).

SEAT is the Group brand with Europe’s youngest customer profile. In 2021, SEAT brought the updated Arona
and Ibiza models to market. The design update of the Arona SUV brings its off-road character even more to the
fore. The new Ibiza now features LED headlights as standard. Both vehicles offer a modern, digital interior with
a larger infotainment system, improved voice recognition and new connectivity solutions. Additional driver
assist systems and a wide range of efficient engines are also available.

At 471 thousand vehicles, deliveries to customers by SEAT and CUPRA were up 10.3% on the previous year
in fiscal year 2021. The sales figures improved year-on-year in virtually all markets, partly thanks to the demand
for electric vehicles and CUPRA models. The CUPRA brand virtually trebled its sales to 79 thousand vehicles.

The company’s unit sales increased to 494 thousand units in the reporting year. This was 2.1% more than in
the previous year. This figure also includes the A1 manufactured for Audi. The CUPRA Formentor, SEAT Arona
and SEAT Ibiza recorded high demand.

SEAT and CUPRA produced 424 thousand vehicles in the reporting period. This was an increase of 4.2% year-
on-year, despite the challenges due to the shortage of semiconductors.

SALES REVENUE AND EARNINGS
Sales revenue for SEAT increased by 4.5% in 2021 to €9.6 billion. The operating result stood at €-233 (-339) mil-
lion. Positive volume effects, especially from the growth of CUPRA, were appreciably weakened by commodity
price increases and the shortage of semiconductors, meaning that, after a weak year in 2020 due to the pan-
demic, the recovery was incomplete. The operating return on sales was —2.4 (-3.7)%.

10.3%

Increase in deliveries
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PRODUCTION SEAT
Units 2021 2020 2021 2020 %
I I S
SEAT Deliveries (thousand units) 471 427 +10.3
Arona 98,656 78,823  Vehicle sales 494 484 +2.1
Ibiza 83,710 74,564  Production 424 406 +4.2
Leon 70,143 111,904  Sales revenue (€ million) 9,614 9,198 +4.5
Ateca 53,995 65,885  Operating result -233 -339 +31.2
Tarraco 22,437 18,726  Operating return on sales (%) 2.4 -3.7
Mii 8,648 7,593
Alhambra 4,169 14,672
341,758 372,167
CUPRA
Formentor 58,863 11,041
Leon 13,670 12,419
Born 4,801 -
Ateca 4,505 10,825
81,839 34,285
SEAT and CUPRA 423,597 406,452

CUPRA Born

DELIVERIES BY MARKET
in percent

Europe/Other Markets 94.8%
North America  4.5%

Asia-Pacific  0.1%

[ 1] FURTHER INFORMATION www.seat.com
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Volkswagen Commercial Vehicles

@

Commercial
Vehicles

In 2021, the Volkswagen Commercial Vehicles brand celebrated the world premiere of
its new Multivan, now in its seventh generation, ushering in a new era for customers
and brand alike. Another highlight was the presentation of the Caddy Maxi.

BUSINESS DEVELOPMENT
As a leading manufacturer of light commercial vehicles, Volkswagen Commercial Vehicles is making funda-
mental and sustainable changes to the way goods and services are distributed in cities in order to improve
quality of life, especially in inner city areas. That is why the brand is the Volkswagen Group’s leader in autono-
mous driving as well as in mobility services such as Mobility-as-a-Service and Transport-as-a-Service. For these
solutions, Volkswagen Commercial Vehicles will develop special-purpose vehicles such as robo-taxis and robo-
vans in the future. The Hanover site will be home to the production of vehicles from the Group’s Artemis
project as well as the bodywork for a new Bentley model. In this way, the brand will continue to keep the world
of tomorrow moving, with all of its requirements regarding for clean, intelligent and sustainable mobility. This
is what Volkswagen Commercial Vehicles stands for with its brand promise: We transport success, freedom and
the future.

In 2021, the Volkswagen Commercial Vehicles brand presented the seventh generation of its bestseller: the
Multivan. The latest version of the “Bulli” boasts an improved seat and cargo space system, a lounge-style inte-
rior, a newly designed instrument panel and an integrated display landscape. A first for the model range is the new
160 kW (218 PS) plug-in hybrid drive, which combines local emission-free driving with large ranges and a low
total fuel consumption. The new Multivan is thus ushering in a new era for the brand on its Way to Zero. The
Caddy Maxi was also presented in the reporting year. At 35 cm longer than the base version, the Caddy Maxi
offers more space and more options: a trouble-free way to transport bulky items or carry up to seven people.

The ID. Buzz, the fully electric version of the iconic “Bulli” and one of the most important new models from
the Volkswagen Commercial Vehicles brand, is ready and waiting in the starting blocks. And the successor to the
Amarok, developed in cooperation with Ford, is also lined up for 2022.

Deliveries by Volkswagen Commercial Vehicles in fiscal year 2021 stood at 360 thousand units (-3.2%). Sales
increased in Spain (+3.3%), Turkey (+17.0%) and Argentina (+44.6%).

Volkswagen Commercial Vehicles sold 326 thousand vehicles in the reporting period, 5.6% fewer than in the
previous year. However, growth was seen above all by the Crafter and the Multivan/Transporter. The California
models were also very popular, with sales increasing to 29.2%.

In 2021, the Volkswagen Commercial Vehicles brand produced 335 thousand vehicles, 2.5% fewer than in
the previous year.

SALES REVENUE AND EARNINGS
At €9.9 billion, sales revenue for the Volkswagen Commercial Vehicles brand in fiscal year 2021 was 5.9% higher
than in the previous year. The operating result increased to €73 (—454) million with a positive impact from mix
effects in particular, but also from better price positioning and lower development costs. Lower excess CO,
emissions premiums were taken into account compared with the previous year. The operating return on sales
increased to 0.7 (-4.9)%.

5.9%

Increase in sales revenue

Divisions



Divisions Volkswagen Commercial Vehicles
PRODUCTION VOLKSWAGEN COMMERCIAL VEHICLES BRAND
Units 2021 2020 2021 2020 %
] ]
Transporter 80,122 66,357  Deliveries (thousand units) 360 372 -3.2
Caravelle/Multivan, Kombi, California 79,379 71,813  Vehicle sales 326 345 -5.6
Crafter, Grand California 58,739 58,235  Production 335 344 -2.5
Amarok 42,755 36,343  Sales revenue (€ million) 9,909 9,358 +5.9
Caddy Kombi 40,156 61,998  Operating result 73 —-454 X
Caddy, Caddy California 33,805 48,799  Operating return on sales (%) 0.7 -4.9
334,956 343,545
°
DELIVERIES BY MARKET
Multivan PHEV inpercent
Europe/Other Markets 84.7%
North America 13%
L
Asia-Pacific  4.9%
g

FURTHER INFORMATION www.volkswagen-commercial-vehicles.com
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Audi

€11

Audi

The Audi brand aspires to spearhead the Group both technically and technologically.
With the Q4 e-tron and e-tron GT series, Audi advanced its electrification campaign in
the reporting year.

BUSINESS DEVELOPMENT
“Vorsprung” is Audi’s global brand promise, and one which means the brand with the four rings is consistently
focusing on the premium mobility of the future: connected, sustainable, electric, and autonomous. In
developing innovative technologies, Audi plays a leading role within the Group, not least with the Premium
Platform Electric (PPE) for all-electric premium vehicles. Audi continued to forge ahead with its electrification
campaign in the reporting year and led the way with the presentation of the e-tron GT. The four-door coupé,
which also comes in an RS model, reinterprets the traditional Gran Turismo concept. The Q4 e-tron and
Q4 Sportback e-tron are playing a pivotal role in the electrification strategy as Audi’s first purely electric
vehicles in the compact segment. Beneath the expressively designed bodywork, both SUVs offer a large interior,
excellent everyday practicality and strong charging and driving performance. Depending on the powertrain
chosen, they offer a range of over 500 km. The optional augmented reality head-up display brings a ground-
breaking operating innovation into the cockpit. In 2021, Audi also presented impressive concept cars: with the
A6 e-tron concept showcar, Audi revealed what an electric car could look like when based on the Premium
Platform Electric (PPE) architecture. The concept vehicles Audi skysphere and Audi grandsphere give an insight
into how the Audi brand plans to shape the future of the premium segment, particularly with new interior
designs and a holistic digital ecosystem.

In a difficult market environment, the Audi brand delivered a total of 1.7 (1.7) million vehicles to customers
in 2021. Increases were recorded in the United Kingdom (+9.4%), Italy (+9.9%), France (+10.2%) and the United
States (+5.0%).

The Audi brand’s unit sales in the reporting year stood at 1.0 (1.0) million vehicles. The Chinese joint
venture FAW-Volkswagen sold a further 644 (656) thousand locally produced Audi vehicles. The Q3, Q5, Q7, Q8
and A5 series were in especially strong demand, and the new Q4 e-tron was also very popular. Unit sales at
Automobili Lamborghini S.p.A. amounted to 8,315 (7,460) vehicles.

In 2021, Audi produced 1.6 (1.7) million units worldwide. Lamborghini manufactured 8,303 (7,250) vehicles.

SALES REVENUE AND EARNINGS

Sales revenue by the Audi brand in fiscal year 2021 amounted to €53.1 (50.0) billion. The operating result before
special items more than doubled to €5.5(2.7) billion. This was due to positive effects from margins, the
remeasurement of commodities, exchange rates effects and fixed-cost discipline. The operating return on sales
before special items climbed to 10.5 (5.5)%. The diesel issue resulted in low negative special items (previous
year: €-0.2 billion). The financial key performance indicators for the Lamborghini and Ducati brands are
included in the financial figures for the Audi brand.

€5.5 billion

Operating result

Divisions



Divisions Audi

PRODUCTION AUDI BRAND
Units 2021 2020 2021 2020 %
I I S
Audi Deliveries (thousand units) 1,689 1,700 -0.7
Q5 279,712 275,888 Audi 1,681 1,693 -0.7
Q3 250,852 219,662 Lamborghini 8 7 +13.1
A6 227,237 271,679  Vehicle sales 1,009 1,017 -0.7
A4 199,628 243,566  Production 1,580 1,663 -5.0
A3 164,299 206,482 Sales revenue (€ million) 53,068 49,973 +6.2
Q2 103,046 124,346  Operating result before
A5 64,012 56,786 special items 5,546 2,739 X
Al 60,158 62,099 Operating return on sales (%) 10.5 5.5
Q7 56,600 65,574
e-tron, e-tron GT 54,564 43,157
Q8 35,406 37,845
Q4 e-tron 27,519 -
A8 22,285 20,591
A7 16,533 18,083
T 8,489 8,646
R8 1,679 1,517
1,572,019 1,655,921
Lamborghini
Urus 5,240 4,364
Huracén Coupé 1,753 1,258
Huracan Spyder 682 752
Aventador Roadster 410 595
Aventador Coupé 218 281
8,303 7,250
Audi brand 1,580,322 1,663,171
Ducati, motorcycles 59,214 44,827

DELIVERIES BY MARKET
e_ I-OI l in percent

Europe/Other Markets 38.9%
North America 14.0%

() Asia-Pacific 46.2%

[ 1] FURTHER INFORMATION www.audi.com
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Bentley

BENTLEY

Bentley celebrated 70 years of Bentley Design in 2021. The brand continued
its electrification with the Flying Spur Hybrid. The new generation of the
GT Speed was launched in the Continental model range.

BUSINESS DEVELOPMENT
The Bentley brand is defined by exclusivity, elegance and power. The British brand had reason to celebrate in
the reporting year, when Bentley Design turned 70. The design department in Crewe has been giving the brand
its unmistakable DNA since 1951, creating successful models and true icons. The next chapter for Bentley
Design will be the first purely battery electric model, another unique product in the making. In fiscal year 2021,
Bentley took a further step on its way to becoming an end-to-end net-carbon-neutral company, adding the
Flying Spur to its range of hybrid models on its journey to electrification. The saloon’s new drivetrain delivers
the customary luxury and familiar performance of a Flying Spur. A V6 petrol engine and state-of-the-art electric
motor combine to generate a system power output of 400 kW (544 PS). The Flying Spur Hybrid can cover more
than 40 km in fully electric mode, and has a total range of over 700 km. The driver receives additional infor-
mation on the hybrid drive via the head-up display, the infotainment screen and the instrument cluster.
Bentley also presented the new generation of the GT Speed and GT Speed Convertible in its Continental range in
2021. The GT Speed is the most dynamic vehicle in Bentley’s 101-year history and is also the brand's most
performance-oriented interpretation of a luxury grand tourer. It is fitted with a 485kW (659 PS) 6.0-liter
W12 TSI engine, enabling a sprint from 0 to 100 km/h in 3.6 seconds and a top speed of 335 km/h. Spear-
heading the Bentley brand, the two models offer an impressive exterior and a luxurious interior with high-
quality materials.

Deliveries by the Bentley brand increased by 30.8% in 2021 to 14,659 vehicles, a new record figure. Sales
experienced particularly strong growth in the USA (+36.9%) and China (+40.0%).

Bentley sold 14,594 (11,296) vehicles worldwide in fiscal year 2021; the Continental GT Coupé and Bentayga
were particularly popular with customers.

The Bentley brand produced 14,788 vehicles in the reporting period, 38.3% more than in the previous year.

SALES REVENUE AND EARNINGS
In 2021, Bentley’s sales revenue increased by 38.9% year-on-year to €2.8 billion. The operating result improved
to €389 (20) million. The increase compared with the prior-year figure, which had been impacted by one-off
expenses for restructuring measures, was largely attributable to higher volumes and improved pricing. The
operating return on sales increased to 13.7 (1.0)%.

70 years

Bentley Design

Divisions



Divisions Bentley
PRODUCTION BENTLEY BRAND
Units 2021 2020 2021 2020 %
] I S
Bentayga 5,838 3,946  Deliveries (units) 14,659 11,206 +30.8
Flying Spur 3,947 3,381  Vehicle sales 14,594 11,296 +29.2
Continental GT Coupé 3,031 1,995  Production 14,788 10,693 +38.3
Continental GT Convertible 1,972 1,244  Sales revenue (€ million) 2,845 2,049 +38.9
Mulsanne - 127  Operating result 389 20 X
14,788 10,693  Operating return on sales (%) 13.7 1.0

Flying Spur

DELIVERIES BY MARKET
in percent

Europe/Other Markets 32.2%
North America 28.7%

Asia-Pacific 39.0%

FURTHER INFORMATION www.bentleymotors.com
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Porsche

A

PORSCHE

Porsche added the Cross Turismo to its all-electric Taycan model range in 2021.
The new generation of the Macan arrived on the market with enhanced performance,
modified design and a new control interface. Sales revenue and earnings increased.

BUSINESS DEVELOPMENT

Exclusivity and social acceptance, pioneering spirit and tradition, performance and sustainability, design and
functionality — these are the brand values of the sports car manufacturer Porsche. Porsche continued on its
path toward sustainable mobility in fiscal year 2021 and presented another derivative in the all-electric sports
car segment: the Taycan Cross Turismo. The high-tech chassis with all-wheel drive and adaptive air suspension
also ensures uncompromising dynamics when driving offroad. It has a range of up to 456 km. The 560 kW
(761 PS) of power generated by the overboost function on the top-of-the-range model, the Taycan Turbo S Cross
Turismo, underscores the all-rounder’s uncompromising dynamics on and offroad. The Taycan Turbo S Cross
Turismo sprints from 0 to 100 km/h in under 2.9 seconds. Porsche also launched its new Macan with enhanced
performance, modified design and a new control interface. The popular compact SUV’s visuals have been
further sharpened with a series of targeted changes. The chassis has also been optimized further, which means
that the Macan now responds even more sensitively and directly to the driving situation and road conditions.
The new Porsche Macan offers a significantly enhanced interior with a modern and elegantly designed center
console, touch surfaces instead of tactile buttons and many online functions as standard. These can be
controlled via the 10.9-inch full HD touch display or by using voice commands. The development center in
Weissach celebrated its 50" anniversary in the reporting year. From the first drawing to the finished prototype,
Weissach is where vehicles are developed, tested and readied for series production. Since it opened 50 years ago,
the center has stood for innovative vehicle solutions, intelligent development work and shaping the mobility of
today and tomorrow.

In the reporting period, Porsche delivered 302 thousand sports cars to customers, an increase of 10.9%
versus the previous year. In China, which remained the largest single market for Porsche, sales were up by 7.5%.
In the USA, an increase of 22.2% was recorded.

Porsche’s unit sales amounted to 297 thousand vehicles in the reporting year. This was 12.1% more than in
the previous year. Demand was high for the 911 and the Taycan; the Macan and Panamera models were also
popular with customers.

Porsche produced a total of 283 thousand vehicles in 2021, 7.6% more than in fiscal year 2020.

SALES REVENUE AND EARNINGS
Porsche Automotive generated sales revenue of €30.3 (26.1) billion in fiscal year 2021. At €5.0 billion, the
operating result before special items was clearly better than in the previous year (+24.5%). Positive volume and
mix effects more than offset the unfavorable exchange rate trends, increased product costs due to higher
commodity prices and a rise in fixed costs attributable to strategy and growth. The operating return on sales
before special items improved to 16.5 (15.4)%. The diesel issue gave rise to low positive special items.

24.5%

Increase in earnings

Divisions



Divisions Porsche 35

PRODUCTION PORSCHE AUTOMOTIVE!

Units 2021 2020 2021 2020 %
I E— IS S

Cayenne 78,850 82,137  Deliveries (thousand units) 302 272 +10.9

Macan 76,506 78,490  Vehicle sales 297 265 +12.1

911 Coupé/Cabriolet 38,347 28,672  Production 283 263 +7.6

Taycan 37,720 29,450 Sales revenue (€ million) 30,289 26,086 +16.1

Panamera 33,233 21,832  Operating result before

718 Boxster/Cayman 18,472 22,655  special items 5,006 4,021 +24.5

283,128 263,236 Operating return on sales (%) 16.5 15.4

1 Porsche (Automotive and Financial Services): sales revenue €33,138 (28,695) million,
operating profit before special items €5,286 (4,176) million.

DELIVERIES BY MARKET
in percent

Europe/Other Markets 30.9%
North America 26.6 %

Asia-Pacific 41.0%

FURTHER INFORMATION www.porsche.com
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TRATON GROUP

TR/.TON

In 2021, the TRATON GROUP achieved considerable milestones on its
way to becoming a global champion. The merger with Navistar
has opened access to the important North American market.

BUSINESS DEVELOPMENT
Since July 1, 2021, the US commercial vehicle manufacturer Navistar has been a TRATON GROUP brand. With its
MAN, Scania, Navistar, Volkswagen Caminhdes e Onibus and RIO brands, TRATON aims to become a global
champion of the commercial vehicle industry and drive the transformation of the logistics sector.

Climate change, the growing importance of sustainability, decarbonization and digitalization are presenting
TRATON with new challenges. However, they also offer new opportunities. The new “TRATON Way Forward”
strategy, presented for the first time at the TRATON SE virtual Annual General Meeting in 2021, focuses on three
themes: responsible company, value creation and TRATON Accelerated!

For the TRATON GROUP, the future of transport is electric. To allow it to assume a leading role in e-mobility,
TRATON is putting a total of €2.6 billion into research and development from 2021 to 2026, while scaling back
investment in conventional drive systems. The success of e-mobility will depend on reliable infrastructure.
With the planned establishment, agreed in 2021, of a joint venture between the TRATON GROUP, Daimler Truck
and the Volvo Group, TRATON is making a contribution to battery-electric transport. The joint venture will
create a high-performance charging infrastructure for trucks across Europe.

Since November 2021, the TRATON GROUP has participated in the UN Global Compact, the world’s largest
and most important initiative for sustainable and responsible corporate governance. Environmentally con-
scious business practices and respect for human rights are essential to making globalization socially and
economically beneficial. The TRATON GROUP has committed to this as a member of the UN Global Compact.

In 2021, with the full takeover of the US commercial vehicle manufacturer Navistar, TRATON took an impor-
tant step in opening up new sources of revenue and new markets. TRATON is also increasing its focus on Asia:
Scania is set to be the first Western truck manufacturer with its own production in China; an important step for
the TRATON GROUP.

After the successful squeeze-out of the noncontrolling interest shareholders of MAN SE, who received an
appropriate cash settlement, MAN SE was merged into TRATON SE and delisted. As a result of the merger,
particularly MAN Truck & Bus SE and Scania AB have become wholly owned direct subsidiaries of TRATON SE,
enabling TRATON to create a more efficient overall structure for itself.

Focusing on logistics and digitalization, TRATON plans to establish new business models as well as part-
nerships that add value to the Group. The reporting year saw the start of test runs for autonomous driving in
Sweden: these involve a self-driving vehicle operating along a selected stretch of highway at Level 4 (high auto-
mation) of the total five levels of automation and therefore almost autonomously. However, a driver remains
on board for safety reasons.

€2.6 billion

For e-mobility from 2021 to 2026
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Divisions TRATON GROUP
PRODUCTION DELIVERIES
Units 2021 2020 Units 2021 2020
I I
Scania 92,718 72,536  Trucks 230,151 156,378
Trucks 89,528 67,106  Buses 18,857 16,174
Buses 3,190 5430 Light Commercial Vehicles 22,202 17,635
MAN 90,286 81,352 271,210 190,187
Trucks 64,883 57,378
Buses 4,240 5,634
Light Commercial Vehicles 21,163 18,340
Navistar 28,669 N
Trucks 23,267 -
Buses 5,402 -
Volkswagen Caminhdes e Onibus 57,095 37,478
Trucks 52,690 31,813
Buses 4,405 5,665
TRATON 268,768 191,366

Strong brands e

Europe/Other Markets 55.1%
North America 11.8%

Asia-Pacific  4.5%

FURTHER INFORMATION www.traton.com
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Volkswagen Group China

Volkswagen Group China

Despite the challenges due to the Covid-19 pandemic and the semiconductor shortage,
the Volkswagen Group defended its leading position in China in 2021 and further
accelerated the shift to e-mobility.

BUSINESS DEVELOPMENT

The challenges of the Covid-19 pandemic and the shortage of semiconductors led to a fall in deliveries in the
Volkswagen Group’s largest single market, despite high customer demand and full order books. Together with
the Chinese joint ventures, Volkswagen Group China delivered 3.3 million vehicles (including imports) in the
Chinese market in 2021 (-14.1%). While the volume brands were appreciably affected by the shortage of semi-
conductors, Porsche (+7.5%), Bentley (+40.0%) and Lamborghini (+54.8%) achieved new sales records. Audi sold
701 thousand vehicles on the Chinese market, with imported models up 53.9%. The Volkswagen Passenger Cars
brand, including JETTA, delivered 2.4 million vehicles and, with a market share of 11.7%, remained the number
one with Chinese customers despite the challenging environment. The Volkswagen Group maintained its mar-
ket leadership in China with a market share of 16%.

The fully electric vehicle (BEV) segment was the fastest growing segment in China in 2021. Despite early
challenges, the Group’s electrification strategy in China gained further momentum with the introduction of ten
new NEV models, including seven BEVs. At 92.7 thousand vehicles, the number of BEVs delivered was more than
four times the figure for 2020. This was primarily due to the new ID. models ID.3, ID.4 X and ID.4 CROZZ and to
the ID.6 X and ID.6 CROZZ developed specially for the Chinese market. Customer communication was improved
specifically for the ID. family and an agency-based sales model introduced along with a fully digitalized sales
process, which is being very well received by Chinese customers.

In fiscal year 2021, Volkswagen laid the ground for continued future success in China: Volkswagen Anhui,
the first majority-owned joint venture in China, will be the Group’s new e-mobility hub and our third MEB
plant in China after Foshan and Anting. Another strategic step in 2021 was the establishment of VW Anhui
Components Company, the first battery system plant to be owned by the Group in China.

In September 2021, the first premium vehicle from SAIC Audi rolled off the production line: the A7 L. This
opened a new chapter in China for the brand with the four rings and further strengthened the proven, almost
four-decades-old partnership between Volkswagen Group China and SAIC Motor. With SAIC VOLKSWAGEN and
FAW-Volkswagen, Audi will further expand its leading role in China.

For the tech-savvy Chinese market, CARIAD has set out an ambitious growth plan for software and
connectivity in China. A strategic road map for business in China between now and 2030 has also been defined,
concentrating on innovation and strong local research and development. In future, the aim is to be able to
more quickly offer products and services specially developed for Chinese customers and their needs. The focus
will be on technology for connectivity and automated driving.

92.7 thousand

BEVs delivered in China

Divisions
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Volkswagen Group China

EARNINGS
Thousand units 2021 2020 % €million 2021 2020
I S S I E——
Deliveries 3,305 3,849 —-14.1  Operating result (100%) 8,740 9,744
Vehicle sales! 3,042 3,577 —14.9  Operating result (proportionate) 3,026 3,602
Production 2,949 3,575 -17.5

1 Produced locally.

Our joint ventures produced a total of 2.9 (3.6) million vehi-
cles in fiscal year 2021. The joint ventures produce a mixture
of established Group models and those specially modified for
Chinese customers (e.g. with extended wheelbases), as well as
vehicles developed exclusively for the Chinese market (such
as the Volkswagen Lamando, Teramont, ID.6 X, or ID.6 CROZZ).

ID. family

The proportionate operating result of the joint ventures in
the reporting year stood at €3.0 (3.6) billion. The negative
impacts of pandemic-related lower unit sales and more
intense market competition were offset by improvements in
the mix and cost optimization.

The figures of the Chinese joint venture companies are
not included in the operating profit of the Group as they are
accounted for using the equity method. Their profits are
included solely in the Group’s financial result on a propor-
tionate basis.

LOCAL PRODUCTION

Units 2021 2020

I
Volkswagen Passenger Cars 2,288,021 2,751,717
Audi 606,509 671,659
SKODA 54,401 151,245
Total 2,948,931 3,574,621
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Volkswagen Financial Services

VOLKSWAGEN FINANCIAL SERVICES

THE KEY TO MOBILITY

Volkswagen Financial Services continued its robust business performance
in a difficult 2021. It expanded its attractive range of
services and mobility services.

STRUCTURE OF VOLKSWAGEN FINANCIAL SERVICES
Volkswagen Financial Services comprises dealer and customer financing, leasing, direct banking and insurance
activities, fleet management and mobility services in 47 countries. The key companies are Volkswagen Financial
Services AG and its affiliated companies such as Volkswagen Leasing GmbH, as well as Volkswagen Bank GmbH,
Porsche Financial Services and the financial services companies in the United States and Canada, the only
exceptions being the financial services business of the Scania and Navistar brand and of Porsche Holding
Salzburg.

BUSINESS DEVELOPMENT
Volkswagen Financial Services has offered its customers a car subscription (AutoAbo) since 2020 and further
expanded this mobility service in the reporting year. Customers can book various classes of vehicles and
conclude a contract for a minimum of three months. Thereafter, this contract can be terminated on a monthly
basis. Subscribers pay only for the use of the vehicle and for fuel. All other relevant costs such as registration,
servicing, insurance and taxes are covered by the monthly mobility rate. In the dynamic market for mobility
products, the financial service provider is responding to the private customer’s desire for a high degree of
flexibility and comprehensive cost control with its AutoAbo car subscription service. The subscription service
was expanded in the reporting year to include the ID.3. Volkswagen Financial Services is thus helping the Group
to systematically implement its e-mobility strategy.

In 2021, Volkswagen Financial Services entered into the leasing and financing of bicycles. Volkswagen
Financial Services has gained important partners through various equity investments and a sales cooperation
with Bike Mobility Services GmbH. This enables customers throughout Germany to select the bicycle of their
choice at a bike shop, sign the contract there and take the cycle with them. As well as leasing, customers can
also obtain a financing solution through the FINANCE A BIKE brand.

Already established in Germany, the United Kingdom and Spain, the online used vehicle platform heycar
was rolled out in France during fiscal year 2021. With the Renault Group and RCI Bank and Services, the Berlin-
based heycar Group has another strategic partner and a strong investor at its side along with Volkswagen
Financial Services, Volkswagen AG, Daimler Mobility AG and Allianz SE. This will allow heycar to gather further
momentum in terms of expanding across Europe and growing its existing offering.

In 2021, Volkswagen Financial Services joined the Development and Climate Alliance Foundation, which
was initiated in 2018 by the German Federal Ministry for Economic Cooperation and Development. Aimed
primarily at the private sector, the foundation’s objective is to create a non-governmental platform for climate
protection efforts. Its supporters avoid and reduce greenhouse gas emissions or offset them through high-
quality projects. Contributions are voluntary and go beyond existing legal obligations for reducing CO5.

€5.7 billion

Operating result

Divisions
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Volkswagen Financial Services

The main refinancing sources for Volkswagen Financial Services are money market and capital market instru-
ments, asset-backed securities (ABS) transactions, customer deposits from the direct banking business and
bank credit lines.

In 2021, Volkswagen Financial Services AG issued three bonds with different terms and a total volume of
€2.5 billion. Volkswagen Leasing GmbH placed a total of six bonds with a total volume of €5.5 billion. Risk
premiums in fiscal year 2021 were back at, or in some cases even below, pre-crisis levels.

Other bond transactions were conducted in currencies such as pounds sterling, Swedish kronor and
Norwegian kroner. In addition to this, private placements were issued in various currencies.

Volkswagen Bank did not enter into any transactions with secured or unsecured bonds in the reporting
period.

In fiscal year 2021, Volkswagen Leasing GmbH placed three ABS transactions secured by lease receivables
with a volume of €2.75 billion. The issuances met the quality criteria of the STS Securitization Regulation for
particularly high-value securitizations and were oversubscribed several times.

Outside Germany, Volkswagen Financial Services issued a total of six ABS transactions in the United States,
China, Japan, Australia and Brazil.

ID.3 in AutoAbo

—
—_—
—
—_—
—
—
—
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Volkswagen Financial Services

The number of new financing, leasing, service and insurance contracts from Volkswagen Financial Services
signed in fiscal year 2021 fell by 1.1% year-on-year to 7.8 million. With 22.0 (21.9) million contracts being closed
as of December 31, 2021, the total number of contracts was higher than in the prior year. The number of
contracts in the Customer Financing/Leasing area fell by 3.6% to 10.9 million. The Service/Insurance area
accounted for 11.1 million contracts, 5.0% more than in the previous year. With credit eligibility criteria
remaining unchanged, the penetration rate, expressed as the ratio of financed or leased vehicles to relevant
Group delivery volumes — including the Chinese joint ventures —was at 35.8 (35.2)%.

As of the end of the reporting period, Volkswagen Bank GmbH managed 1.4 (1.4) million deposit accounts.
Volkswagen Financial Services employed 14,681 people worldwide, including 7,385 in Germany, as of year-end
2021.

SALES REVENUE AND EARNINGS
Sales revenue at Volkswagen Financial Services amounted to €41.7 billion in the reporting year. This was 7.8%
more than in the previous year. The operating result more than doubled to €5.7 (2.8) billion. The increase was
due primarily to the high demand for used vehicles and considerably lower risk costs for credit risks and
residual value risks compared with the previous year. The cost-cutting programs also paid off.

VOLKSWAGEN FINANCIAL SERVICES

2021 2020 %
I . . ——
Number of contracts thousands 22,033 21,907 +0.6
Customer financing 6,151 6,635 -7.3
Leasing 4,770 4,692 +1.7
Service/Insurance 11,111 10,580 +5.0
Lease assets € million 57,276 49,653 +15.4
Receivables from € million
Customer financing 71,305 69,380 +2.8
Dealer financing 14,135 18,448 -234
Leasing agreements 46,409 45,379 +2.3
Direct banking deposits € million 25,400 27,734 -8.4
Total assets € million 235,620 225,608 +4.4
Equity € million 33,381 29,406 +13.5
Liabilities* € million 192,407 187,545 +2.6
Equity ratio % 14.2 13.0 +8.7
Return on equity before tax? % 17.9 89 X
Leverage? 5.8 6.4 -9.6
Operating result € million 5,672 2,803 X
Earnings before tax € million 5,628 2,577 X
Employees at Dec. 31 14,681 14,560 +0.8

1 Excluding provisions and deferred tax liabilities.
2 Earnings before tax as a percentage of average equity (continuing operations).
3 Liabilities as a percentage of equity.

Il ADDITIONAL INFORMATION
www.vwfsag.com
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Group Corporate Governance Declaration

Corporate Governance

Group Corporate Governance
Declaration

The following chapter contains the content of the Group Corporate Governance Declaration
required by sections 289f and 315d of the HGB and the recommendations

and principles of the German Corporate Governance Code.

THE GERMAN CORPORATE GOVERNANCE CODE — A BLUEPRINT

FOR SUCCESSFUL CORPORATE GOVERNANCE

Corporate governance provides the regulatory framework for
corporate management and supervision. This includes a
company’s organization and values, and the principles and
guidelines for its business policy. The German Corporate
Governance Code (the Code) contains principles, recommen-
dations and suggestions for corporate management and
supervision. Its principles, recommendations and sugges-
tions were prepared by a dedicated government commission
on the basis of the material provisions and nationally and
internationally accepted standards of sound, responsible
corporate governance. In the interests of best practice, the
government commission regularly reviews the Code’s
relevance in light of current developments and updates it as
necessary. The Board of Management and the Supervisory
Board of Volkswagen AG base their work on the principles,
recommendations and suggestions of the Code. We consider
good corporate governance to be a key prerequisite for
achieving a lasting increase in the Company’s value. It helps
strengthen the trust of our shareholders, customers, employ-
ees, business partners and investors in our work and enables
us to meet the steadily increasing demand for information
from national and international interest groups.

DECLARATIONS OF CONFORMITY
(valid as of the date of the declaration)

The Board of Management and the Supervisory Board of
Volkswagen AG issued the annual declaration of conformity
with the Code as required by section 161 of the Aktiengesetz
(AktG — German Stock Corporation Act) on December 9, 2021
with the following wording:

“The Board of Management and the Supervisory Board
declare the following:

The recommendations of the Government Commission of
the German Corporate Governance Code in the version dated
16 December 2019 (the Code) that was published by the

German Ministry of Justice in the official section of the

Federal Gazette (Bundesanzeiger) on 20 March 2020 were

complied with in the period from the last Declaration of

Conformity dated 13 November 2020 and will continue to be

complied with, with the exception of the recommendations

and reasons hereinafter and periods stated.

> a) Recommendation B.3 (Duration of first-time appoint-
ments to the Board of Management)
As hitherto, the duration of first-time appointments to the
Board of Management will be determined by the Super-
visory Board in such a way as is appropriate to the partic-
ular case and focused on the good of the company.

> b) Recommendation C.5 (Mandate ceiling regarding Board
of Management mandate)
The Chair of the Supervisory Board is also Chair of the
Supervisory Boards of two listed companies of the VOLKS-
WAGEN Group, namely VOLKSWAGEN AG and TRATON SE, as
well as being on the Supervisory Board of Bertels-
mann SE & Co. KGaA. He is also Chair of the Board of Man-
agement of Porsche Automobil Holding SE. Porsche Auto-
mobil Holding SE is not part of the same group as VOLKS-
WAGEN AG and TRATON SE within the meaning of German
stock corporation law. We are, however, confident that the
Chair of the Supervisory Board of VOLKSWAGEN AG has
sufficient time at his disposal to fulfil the duties related to
his mandate.

> ¢) Recommendation C.10 sentence 2 (Independence of the
Chair of the Audit Committee)
It is unclear from the wording of this recommendation
whether the Chair of the Audit Committee is independent
from the controlling shareholder within the meaning of
this recommendation. Such independence could be consid-
ered lacking in view of the fact that the Chair of the Audit
Committee, in addition to other members of the Porsche
and Piéch families, who are also related to each other, has
an indirect interest in Porsche Automobil Holding SE.
While it is our opinion that these relationships do not con-
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stitute a conflict of interest nor do they interfere with his
duties as the Chair of the Audit Committee, purely as a
precautionary measure, the Board of Management and the
Supervisory Board have hitherto declared a deviation. The
intention is to re-examine this course of action in the near
future, especially in light of the question whether, given the
situation following the revision of the Code in 2020,
Porsche Automobil Holding SE is the controlling share-
holder of VOLKSWAGEN AG.

> d) Recommendation C.13 (Disclosure regarding election
proposals)
With regard to this recommendation, according to which
certain circumstances shall be disclosed when the Super-
visory Board makes election proposals to the General
Meeting, the guidelines in the Code are vague and the
definitions unclear. Purely as a precautionary measure, we
therefore declare a deviation from the Code in this respect.
Notwithstanding this, the Supervisory Board will make
every effort to satisfy the requirements of the recommen-
dation.

> e) Recommendation D.4 (Independence of the Chair of the
Audit Committee)
Regarding justification, we refer to the statements made
above regarding Recommendation C.10 sentence 2. If the
Chair of the Audit Committee is not independent from the
controlling shareholder, according to the definition of
Recommendation C.6, sentence 2, he/she is also not
independent within the meaning of Recommendation D.4.

The following recommendations of the Code, which have

been deviated from in the past, are and will continue to be

complied with in future as of the submission of this Decla-

ration of Conformity:

> a) Recommendation C.10 sentence 1 (Independence of the
Chair of the Supervisory Board and Chairs of Committees)
According to Recommendation C.10 sentence 1, which was
introduced in March 2020, the Chair of the Supervisory
Board and the Chair of the committee that addresses
Management Board remuneration shall be deemed by the
shareholder representatives to be independent from the
company and the Management Board. According to
Recommendation C.7 (2), there is indication of a lack of
independence from the company and Management Board
if a member of the Supervisory Board was a member of the
Management Board in the two years prior to their
appointment to the Supervisory Board. The Chair of the
Supervisory Board, who is also the Chair of the committee
that addresses Board of Management remuneration,
transferred directly from the Board of Management to the
Supervisory Board in October 2015. However, this transfer
occurred more than six years ago. Following his initial
appointment by the court, the Chair of the Supervisory
Board was elected by the Annual General Meeting as a
member of the Supervisory Board for the second time in
July 2021 and was re-elected by the Supervisory Board as
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Chair. Since his transfer from the Board of Management to
the Supervisory Board in October 2015, the composition of
the Board of Management has also fundamentally
changed. In light of this, the shareholder representatives
passed a resolution that, in future, they shall regard the
Chair of the Supervisory Board as independent from the
company and the Board of Management within the
meaning of Recommendation C.10 sentence 1.

b) The Supervisory Board had introduced a remuneration
system in 2017, which took into account all recommen-
dations of the Code in the applicable version at the time.
These recommendations have changed significantly in the
reformed Code. The remuneration system from 2017 did
not comply with the amended recommendations in some
aspects. As such, the Supervisory Board passed a resolution
on 14 December 2020 on an enhanced remuneration sys-
tem which complies with all of the new recommendations
in the current Code. The enhanced remuneration system
came into effect on 1January 2021 and was approved by
the Annual General Meeting on 22 July 2021. The following
Code recommendations, from which deviations had been
declared under the former remuneration system for Board
of Management members, are complied with under the
enhanced remuneration system:

(1) Recommendations G.1 and G.2 (Remuneration system
and target total remuneration)

The remuneration ceilings within the previous remu-
neration system were established without taking into
account pension scheme expenses and fringe benefits and
therefore do not represent maximum remuneration within
the meaning of Recommendation G.1. The justification
from the Commission on Recommendation G.1 establishes
that the total remuneration is the sum of all remuneration
components for the year in question, including the service
cost within the meaning of IAS 19. This also applies to the
maximum remuneration. Using the former remuneration
system, it was not possible to deduce the relative propor-
tion of the individual remuneration components of target
total remuneration, within the meaning of the recom-
mendation. Furthermore, contrary to Recommendation
G.2, the Supervisory Board had not passed a resolution on
specific target total remuneration for the individual mem-
bers of the Board of Management within the meaning of
Recommendation G.1.

(2) Recommendation G.10 sentence 2 (Four-year commit-
ment period)

According to this recommendation, granted long-term
variable remuneration components shall be accessible to
members of the Board of Management only after a period
of four years. The previous remuneration system provided
for a Performance Share Plan with a three-year term and
cash settlement at the end of this term, meaning that this
remuneration component is available to the members of
the Board of Management after three years.
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(3) Recommendation G.11 sentence 2 (Clawback provision)
Contrary to sentence 2 of this recommendation, the former
remuneration system made no provision for the company
to retain or reclaim variable remuneration from the
members of the Board of Management.”
The current declaration of conformity and previous declara-
tions of conformity are also published on our website shown
below.

Our listed indirect subsidiary TRATON SE also issued a
declaration of conformity with the German Corporate Gover-
nance Code. This can be accessed at the website shown below.

The suggestions of the Code are complied with.

BOARD OF MANAGEMENT
The Volkswagen AG Board of Management has sole responsi-
bility for managing the Company in the Company’s best
interests, in accordance with the Articles of Association and
the rules of procedure for the Board of Management issued by
the Supervisory Board.

Accordingly, responsibilities were divided among ten
board-level management functions until December 31, 2021.
In addition to the Chair of the Board of Management, a
function which also includes the Volume brand group, the
other Board functions are Purchasing, Technology, Finance,
Human Resources and Truck & Bus, Integrity and Legal
Affairs, Premium, Sport & Luxury, IT and China. As of
December 31, 2021, the Chair of the Board of Management
has also been responsible for China and the board member
for Finance has also been responsible for IT. With effect from
February 1, 2022, a board member is responsible for IT alone
and the board-level function for China has once again been
assigned to a specific member of the Board of Management
as of August 1, 2022.

In December 2021, the Supervisory Board decided to
increase the number of members of the Board of Manage-
ment and reorganize its structure and functions in the
process. A new board-level management function for Volks-
wagen Passenger Cars was created effective January 1, 2022. A
new board-level management function was also created for
Group Sales effective February 1, 2022.

Information on the composition of the Board of Manage-
ment can be found in the “Members of the Board of Man-
agement” section.

Il DECLARATION OF CONFORMITY OF VOLKSWAGEN AG
www.volkswagenag.com/en/InvestorRelations/corporate-governance/declaration-
of-conformity.html

Il DECLARATION OF CONFORMITY OF TRATON SE
https://ir.traton.com/websites/traton/English/5000/corporate-governance.html
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Working procedures of the Board of Management

In accordance with Article 6 of the Articles of Association,
Volkswagen AG’s Board of Management consists of at least
three people, with the precise number determined by the
Supervisory Board. As of December 31, 2021, there were eight
members of the Board of Management.

The Board of Management generally meets weekly. Its
rules of procedure require it to meet at least twice a month.
Meetings of the Board of Management are convened by the
Chair of the Board of Management. The Chair is required to
convene a meeting if requested by any member of the Board
of Management. The Chair of the Board of Management
chairs the Board of Management meetings. In matters of
general or fundamental importance, the decisions are taken
by the entire Board of Management. The Board of Manage-
ment takes decisions only after prior debate and/or using the
written circulation procedure. Resolutions of the Board of
Management are adopted by a majority vote. In the event of a
tie, the Chair of the Board of Management casts the deciding
vote.

Each Board of Management member manages their area
of responsibility independently, without prejudice to the
collective responsibility of the Board of Management. All
Board of Management members must inform each other of
events within their remit.

The Volkswagen Group companies are managed solely by
their respective managements. The management of each
individual company takes into account not only the interest
of its own company but also the interests of the Group, the
relevant brand group and the individual brands in accor-
dance with the framework laid down by law.

Board of Management committees

Board of Management committees exist at Group level on the
following areas: products, technologies, investments, digital
transformation, integrity and compliance, risk management,
human resources and management issues. Alongside the
responsible members of the Board of Management, the
relevant central departments and the relevant functions of
the divisions are represented on the committees.

Cooperation with the Supervisory Board

The Supervisory Board advises and monitors the Board of
Management with regard to the management of the
Company. Through the requirement for the Supervisory
Board to provide consent, it is directly involved in decisions
of fundamental importance to the Company. In addition, the
Supervisory Board of Volkswagen AG and the Board of
Management regularly discuss factors affecting the strategic
orientation of the Volkswagen Group. The two bodies jointly
assess, at regular intervals, the progress made in imple-
menting the corporate strategy. The Board of Management
reports to the Supervisory Board regularly, promptly and
comprehensively in both written and oral form on all issues
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of relevance for the Company particularly with regard to
strategy, planning, the development of the business, the risk
situation, risk management and compliance.

The Chair of the Board of Management is responsible for
dealings with the Supervisory Board. The Chair is in regular
contact with the Chair of the Supervisory Board and reports
to him on all matters of particular significance without delay.

The Supervisory Board has set out the Board of Manage-
ment’s obligations to provide information and reports in an
information policy. The Board of Management must report
conscientiously and faithfully to the Supervisory Board or its
committees. With the exception of the immediate reports
from the Chair of the Board of Management to the Chair of
the Supervisory Board on matters of particular importance,
the Board of Management is required to report to the Super-
visory Board in writing as a rule.

For transactions of fundamental importance, the Super-
visory Board must provide its consent. The documents
required for decision-making purposes must be provided to
the Supervisory Board members in good time in advance of
the meeting.

Diversity concept and succession planning for the
Board of Management
The Supervisory Board has laid down the following diversity
concept for the composition of the Board of Management
(section 289f(2) no. 6 HGB):
The Supervisory Board must also take diversity into
account when considering who would be the best persons to
appoint to the Board of Management as a body. The Super-
visory Board understands diversity, as an assessment crite-
rion, to mean in particular different yet complementary specia-
list profiles and professional and general experience, also in
the international domain, with both genders being appropri-
ately represented. The Supervisory Board will also take the
following aspects into account in this regard, in particular:
> Members of the Board of Management should have many
years of management experience.

> Members of the Board of Management should, if possible,
have experience based on different training and profes-
sional backgrounds.

> The Board of Management as a whole should have tech-
nical expertise, especially knowledge of and experience in
the manufacture and sale of vehicles and engines of any
kind as well as other technical products, and experience in
the international domain.

> The Board of Management as a whole should have many
years of experience in research and development, produc-
tion, sales, finance and human resources management, as
well as law and compliance.

> Efforts are made to achieve a higher proportion of women
than the statutory minimum.

> The Board of Management should also have a sufficient
mix of ages.
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The aim of the diversity concept is for the Board of Manage-
ment members to embody a range of expertise and perspec-
tives. This diversity promotes a good understanding of Volks-
wagen AG’s organizational and business affairs. Particularly,
it enables the members of the Board of Management to be
open to new ideas by avoiding groupthink. In this way, it
contributes to the successful management of the Company.
The diversity concept no longer contains any requirements
for the Supervisory Board regarding a specific proportion of
women on the Board of Management, as the Gesetz zur
Ergdnzung und Anderung der Regelungen fiir die gleichberech-
tigte Teilhabe von Frauen an Fiihrungspositionen in der Privat-
wirtschaft und im dffentlichen Dienst (Fiihrungspositionen-
Gesetz II, FuPoG II - the Second Act on Equal Participation of
Women and Men in Leadership Positions in the Private and
Public Sector) has eliminated the requirement to set a target
for the proportion of women on the Board of Management.
Volkswagen AG will instead be subject to a mandatory
participation requirement in the future.

In deciding who should be appointed to a specific Board
of Management position, the Supervisory Board takes into
account the interests of the Company and all the circum-
stances of the specific case. In taking this decision and in
long-term succession planning, the Supervisory Board
orients itself on the diversity concept. The Supervisory Board
is of the view that the diversity concept is reflected by the
current composition of the Board of Management. The
members of the Board of Management have many years of
professional experience, particularly in an international
context, and cover a broad spectrum of educational and
professional backgrounds. The Board of Management col-
lectively has excellent technical expertise and many years of
collective experience in research and development, pro-
duction, sales, finance and human resources management, as
well as law and compliance. In addition, the Board of Man-
agement has a sufficient mix of ages that corresponds to the
requirements set by the Supervisory