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Member of the Board of Management of the Volkswagen Brand  
responsible for "Sales, Marketing and After Sales" 
 
 

 
Martin Jahn was born in Prague, Czech 
Republic, in 1970. In 1994, he received a 
master’s degree in Foreign Trade and 
International Relations from the 
University of Economics in Prague. In 
1999, he completed an MBA programme 
in marketing at the DePaul University in 
Chicago.  
 
 

From 1994 to 2004, Jahn worked for CzechInvest, the Czech government agency for 
foreign investment. He started there as Marketing Manager, heading the company’s US 
operations in Chicago from 1996 to 1999, and held the position of CEO from 2000 to 
2004. 
 
He was Deputy Prime Minister for Economic Affairs in the Czech Republic between 
2004 and 2006. In 2006, he started working in industry at Škoda Auto a.s. in Mladá 
Boleslav as Board Member for Human Resources. In 2008, Jahn was appointed 
Managing Director of Volkswagen Group NSC in Moscow, Russia, where he was 
responsible for Group Sales. He was also a member of the Supervisory Boards of VW 
Financial Services Russia (2009 - 2010) and Škoda Auto a.s. (2009 – 2016).  
 
Jahn served as President of the Czech Automotive Industry Association (2009 – 2016) 
and Vice President of the Confederation of Industry of the Czech Republic (2009 – 
2012). 
 
In 2010, Jahn became Managing Director of the Volkswagen Group’s international fleet 
business in Wolfsburg, Germany, where he was responsible for managing global Group 
sales. From 2016, he worked in China as Executive Vice President for Sales & Marketing 
and Managing Director of the Volkswagen brand at FAW-VW. 
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https://www.volkswagen-newsroom.com/de
https://www.linkedin.com/company/volkswagen-passenger-cars/mycompany/
https://www.tiktok.com/%40volkswagen
https://www.facebook.com/VolkswagenDE/?locale=de_DE
https://www.instagram.com/volkswagen/?hl=de
https://www.threads.net/%40volkswagen?hl=de
https://www.youtube.com/volkswagennews
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From March 2021 to September 2026, Martin Jahn served as Board Member for Sales 
and Marketing at Škoda Auto a.s. Since October 1, 2026, Martin Jahn has been Board 
Member for Sales, Marketing and After Sales at Volkswagen Passenger Cars. 

The Volkswagen Passenger Cars brand has a global presence and produces vehicles at 28 locations in twelve 
countries. In 2025, Volkswagen delivered over 4.7 million vehicles. These include bestsellers such as the Polo, 
T-Roc, T-Cross, Golf, Tiguan and Passat as well as the successful all-electric models from the ID. family. Last 
year, the company handed over around 382,000 all-electric vehicles to customers worldwide. Volkswagen 
currently employs around 170,000 people worldwide. With its “BOOST 2030” strategy, Volkswagen is 
advancing its evolution into the most desirable brand for sustainable mobility. 
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